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Overview & Purpose 
Organiser: Bharatiya Janata Yuva Morcha (BJYM), Mumbai, under 
leadership of Tajinder Singh Tiwana.

Date: 21 September 2025 (Sunday) -

Venue: Coastal Road Promenade, Worli, Mumbai  

Theme / Occasion: Part of the “Seva Pakhwada” to celebrate Prime 
Minister Shri Narendra Modi Ji’s 75th birthday. 

Emphasis on: fitness, youth engagement, and a Drug Free India (Nasha 
Mukt Bharat) 

Categories:  Male & Female 

Cash prizes - ₹1,00,000 for 1st place, ₹25,000 for 2nd, and ₹15,000 for 
3rd in both male and female categories



Notable Attendees
•  Chief Minister of Maharashtra, Shri Devendra 

Fadnavis, flagged off the event
•  BJYM National President & MP Shri Tejasvi 

Surya
•  Cabinet Minister - Shri Mangal Prabhat Lodha 
•  BJP Mumbai President - Shri Ameet Satam 
•  BJP Mumbai Vice President - Acharya Pawan 

Tripathi 
•  Fitness Icon & Brand Ambassador - Milind 

Soman 
•  Padam Shri & Maharashtra Bhushan Awardee - 

Shri Ashok Saraf 
•  Big Boss Fame - Ms Nayra Banarji 



Why Worli Coastal Road Promenade: The Story 
Behind the Venue 

• The Worli Coastal Road Promenade, one of Mumbai’s most 
iconic and visually striking locations, was chosen as the 
venue for the NaMo Yuva Run. While its symbolic value 
was unmatched bordered by the Arabian Sea on one side and 
the newly developed coastal road on the other, it also 
presented significant logistical challenges. 

• Due to limited direct access to the venue and stringent 
security protocols, all logistical operations and the movement 
of event materials were required to stop approximately 700 
meters from the main site. Despite these constraints, the 
team successfully executed the event with precision and 
efficiency. 

• The decision to proceed with this particular location was 
intentional: it aligned with the core objective of delivering a 
strong message, not only in support of a Nasha Mukt Bharat 
(Drug-Free India) but also to highlight the transformational 
infrastructure development taking place in Maharashtra under 
the visionary leadership of the Double-Engine Ki Sarkar. 
Hosting the run at such a challenging yet iconic site served as 
a powerful symbol of both resilience and progress.



Key Features 
• Distance / Format: A 5 kilometer timed 

run

• Participation and Entry: Free and open 
to the public; no registration fees

• Everyone got an event T-shirt, Goodie 
Bag, finishing medal, timed certificate, 
and refreshments

• Cash prizes - ₹1,00,000 for 1st place, 
₹25,000 for 2nd, and ₹15,000 for 3rd in 
both male and female categories



To ensure the NaMo Yuva Run resonated with a broader and younger 
audience, particularly Gen Z the event was consciously designed to 

move beyond the format of a typical political gathering. 

The focus remained on promoting fitness, youth empowerment, and 
the message of a Nasha Mukt Bharat, rather than political 

messaging. This strategic approach allowed the event to maintain an 
inclusive, high-energy atmosphere that attracted participants from 

diverse backgrounds. 

By creating a youth-centric, vibrant experience grounded in purpose 
and positivity, the event successfully struck a chord with the next 

generation.



Registration via Townscript

• To ensure wide outreach among fitness 
enthusiasts and to manage large-scale 
registrations efficiently, Townscript was chosen 
as the official registration platform. Its reliable 
and user-friendly interface enabled seamless 
participant onboarding and allowed us to generate 
maximum interest within the target audience.

• All registered participants received an instant 
confirmation message along with key event 
details. This was followed by targeted 
communications about the T-shirt and bib 
collection drive, including venue, dates, and 
collection timings.



Social Media Promotion & Influencer Engagement
• To effectively reach and engage Gen Z and 

young participants, a focused digital 
promotion strategy was executed in the lead-
up to the NaMo Yuva Run. 

• A series of Instagram Reels and short videos 
were created and shared by popular faces and  
influencers, leveraging their reach to generate 
excitement and build momentum. 

• The strategy successfully amplified awareness, 
drove strong online registrations, and ensured 
impressive on-ground participation, turning 
the NaMo Yuva Run into one of the most 
talked-about youth events across Mumbai.



Participant Response and Registration
• The response from the citizens of 

Mumbai to the NaMo Yuva Run 
was overwhelmingly positive. 
Within a short span, the event 
recorded 10,000 registrations, 
reflecting the strong enthusiasm, 
interest, and active engagement of 
the city’s youth.

• Due to venue capacity limitations 
along the Coastal Road, which 
could not safely accommodate 
additional participants, the 
organizing team made the decision 
to conclude the registration 
process earlier than planned.

Registration 
4300

Participants 
4000

Participants 
1500 Participants 

185

Participants 
15



• To minimize congestion on race day and ensure a smooth experience for 
all participants, a three-day T-shirt and bib collection drive was organized 
at the Dadar office. The distribution process was executed efficiently 
with well-planned crowd flow management and dedicated volunteer 
support, ensuring timely and hassle-free kit collection for everyone 
involved.

• Day 1 (18th Sept): Approx. 4,480 kits distributed
• Day 2 (19th Sept): Approx. 2,560 kits distributed
• Day 3 (20th Sept): Remaining kits successfully collected

• The drive witnessed enthusiastic footfall and positive participant 
feedback, with many praising the smooth and timely distribution process.

• Trained volunteers and event staff were deployed to facilitate an 
organized and efficient collection process. This proactive initiative 
significantly reduced on-ground congestion on the event day and 
contributed to a smooth overall experience for all runners.

T-Shirt & Bib Collection Drive 
(18th–20th September)



Race Day Highlights (21st September)

The race day unfolded seamlessly with over 
8,700+ participants gathering at the Worli 
Coastal Road Promenade. The energy was 
vibrant and the coordination, spot on.
• Zumba Warm-Up (6:00 AM – 7:00 AM): 

The event kicked off with a dynamic Zumba 
session led by certified trainers, energizing 
runners and setting a spirited tone for the 
morning.



Inaugural Ceremony
• Esteemed dignitaries and partners joined 

the opening ceremony, where the message 
of Nasha Mukt Bharat and the vision of 
youth empowerment were reinforced.

• The dignitaries were felicitated with an 
iconic memento, specially designed to 
reflect the spirit of the event and the 
uniqueness of the Worli Coastal Road 
Promenade. Crafted in the shape of the 
track itself, the memento served as a lasting 
tribute to their presence and contribution in 
making the venue truly unforgettable.



BJYM Mumbai, in association with Shri Anish Gupta, Founder & Managing Director of Anchor Point 
Realty, presented a cheque of ₹10 lakh to the Chief Minister’s Relief Fund, to support youth 

empowerment initiatives in Maharashtra.



Race Flag-Off 

The NaMo Yuva Run officially 
commenced, flagged off by the 

Hon’ble Chief Minister of 
Maharashtra

Shri Devendra Fadnavis Ji



Finish Line 
The winners were greeted 

at the finish line to the 
vibrant and energetic 

beats of the Punjabi dhol, 
creating an unforgettable 
celebratory atmosphere.



Post-Race Activities

• Refreshments & Recovery Zone: 
All runners had access to hydration 
points, healthy snacks, and a 
specially arranged massage and 
recovery area.

• Medal Distribution & Photo 
Moments: 
Finishers received medals and 
celebrated their accomplishment at 
the "I Am a Finisher" selfie wall 
and the dedicated selfie booth, 
sponsored by [Sponsor Name, if 
applicable



Winner Announcement & Felicitation

Top performers across various age categories were recognized and awarded during the winner 
declaration segment, concluding the event on a celebratory note.



The NaMo Yuva Run received widespread media coverage across print, digital, and broadcast platforms



The NaMo Yuva Run provided an excellent opportunity to connect with the youth and reaffirm the 
transformative development work led by Hon’ble Chief Minister Shri Devendra Fadnavis Ji.



The success of the NaMo Yuva Run Mumbai was made possible by the strong support of our 
sponsors, led by title sponsor IIFL Capital, in association with Aakshya Realty, powered 
by Shreeji Constructions, and co-powered by Krishna Sheet Processors Pvt. Ltd.





Together, we stride forward
empowering youth, inspiring change, 

and building a healthier, drug-free 
Bharat.

NaMo Yuva Run 2025


